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Mark J. KrRuprka

During World War 11 the military conducted a
very effective ad campaign with a rendering of
Uncle Sam pointing a finger at the reader and
saying, fil Want Youo. The campaign was very
effective as it personalized the message to each
reader. Well, as President of the NAPP | can
honestly say that not only do we want you, we
need you!

I am not kidding. Without you, the NAPP will
not survive. Over the past two years under the
direction of our Board of Directors we have
made great strides in making the NAPP a more
effective and productive trade organization.

In an effort to upgrade communications, we
established a bi-monthly newsletter, which
we have gotten out faithfully for the past two
years. While it may not seem like much, this is
no easy task. It seems like the deadline comes
around every other week rather than every
other month. We also upgraded our website,
something many of you felt was necessary. We
are now getting almost 1,000 hits per day!!
Remember, many of hits we get are from pro-
spective customers looking for a NAPP certi-
fied contractor, so it in a real benefit for con-
tractors to be a member and have your business
listed on the NAPP website.

We also recently completed our first industry
survey, the first of its kind in years as far as |
am aware. The survey was very successful as
we got more than double the number of respon-

MESSAGE FROM THE PRESIDENT

WE WANT You

dents required for a valid survey. The data will
be compiled in August and the report will be
available around the end of September. This
report will be an invaluable aid in planning
your business.

Last year, the NAPP was part of an industry co-
alition of trade organizations that successfully
lobbied the EPA for changes in the language of
the EPA Water Sense program that would have
banned water features in EPA approved water
efficient homes. This would have significantly
reduced the business opportunities in the wa-
ter feature industry. \We are now working to
lobby against HR 669, legislation that would
severely curtail the species of fish that can be
distributed and sold. This legislation would
also have a significant negative impact on the
industry for those involved in this sector.

We are administrating the NAPP and Savio
certification testing, programs which can be
taken online and, within a few months, will be
administering a few more including Firestone,
Little Giant, Ecological Labs and Atlantic Wa-
ter Gardens. The NAPP will also be having
our first conference and expo at the end of next
February. Look for details on the website.

As you can imagine, all of this has taken a great
deal of time and effort on the part of your Board
of Directors, and no one on the Board receives
any compensation at all for their participation.
In fact, many attend meetings at their own cost,
or their companyts expense. Ecological Labs
has not only committed funds to the NAPP in
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